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Marketing Concept
Part One 
Google refers to a search engine located on the internet; the software finds its utilization in search of information. Larry Page and Sergey Brin created it. It can offer the following services to its customers: advertising, sales promotion, and public relations. They are what makes up the search engine. Each of the services above are discussed below;
Marketing Strategies
Advertising refers to communication between the suppliers and the customers about a particular product or service. Google makes it easy for information or averts to reach users. Sales promotion refers to a way of communication to the users to add value to the product to increase sales (Lyon & Rajaram, 2015).  The marketers can earn a dollar back for each advertisement they invest. by doing these, they spend a small amount of money. The marketers can ask Google to run their sale promotion advert specialization. Their related area of Public relation refers to a communication process that strengthens the relationship between the public and the organization. It is a way of knowing if the public is purchasing their products or not interested.
Google has helped marketers to reach their market very quickly. They do so through advertising, sale promotion, and public relations. By doing these, marketers can get a wide range of customers by paying a nominal fee. Through google apps, consumers or customers can access information about any product or service as long as they are connected to the internet.
Part Two
	Public relations play a significant role in a business promotional strategy .a planned approach is key to leveraging opportunities .the aspects acts as a means of communication. The process works as an indirect promotional tool for the enhancement of the positive image of the business. Public relations seeks to pursued customers that the industry is an attractive organization. Most companies use exhibition with clear intentions of creating awareness and making immediate sales.
	Sales promotion is a critical component of marketing communications in the organization. Such advertising involves immediate and direct inducement. It mainly involves activities that stimulate consumers to purchase and also the increment of cooperation and effectiveness. They are channeled to retailers and consumers to achieve set objectives: the customer’s introduction to the business and immediate purchase. The company needs an advertisement that includes any persuasive and informative message by an electronic medium or a non-personnel medium for the company to prosper. Activities such as coupons, sponsorship, and newspaper serve to channel the message to the audience. worldwide advertising is adapted by specific audiences and markets in creative and statement execution. 
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